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Abstract
As the digital medium increasingly becomes an irreplaceable 
part of life for people, trolling is on the rise too. The ano-
nymity provided by the digital platform helps trolls abuse and 
harass an online content creator. This study attempts to study 
the patterns of trolling faced by online content creators in 
India. The analysis of trolling comments reveals deep-rooted 
misogyny in trolls’ minds, with women being subjected to de-
meaning abuses that are sexual. The study also discusses what 
effect trolling has on content creators’ mental health and how 
they negotiate with it. With social networking use spreading 
through the daily lives of the bulk of the world’s population, 
it’s becoming more critical than ever to comprehend a user ’s 
interaction with these new-age multimedia networks and rec-
ognize the degree and sort of effect these sites can have on 
a user ’s behavior in both personal and professional settings. 
The answers of the participants offer insight into various view-
points on social media use, with a focus on the Instagram 
website. According to the results of this report, New Zealand 
females have not substantially modified their social media be-
havior habits, but have refined their use in a way that now 
supports their personal and professional lives.
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Introduction
Gender-based trolling has seen an exponential rise 

in the past few years. The misogynistic approach to-
wards women concerning trolling on Twitter has been 
well documented in several pieces of research. In the 
recent case of Agrima Joshua, who was given rape 
threats on public platforms for a joke (Joshi, 2020), it is 
evident that social media can be extremely dangerous 
and how hate is served under the garb of comments 
reported by Vice news. Within three days, the alleged 
joke video saw a threefold rise in its views than at the 
time of its release. The trolling and online harassment 
led to Joshua’s apology, while several men came out 
and publicly threatened to rape her. Rohan Joshi was 
also caught in the fiasco, with his address and con-
tact details leaked in the public domain after publicly 
supporting Joshua. He later tendered an apology with 
the message ‘Leave my family alone. For journalists 
Barkha Dutt and Rana Ayyub, online harassment has 
become a norm, with their inboxes filled with death 
and rape threats. Their political ideology and outspo-
ken attitude towards the ruling government are seen 
as the reason behind the bullying. However, time and 
again, both have maintained that the underlying patri-
archy is the bigger culprit [1]. (Rego, 2018)

The analysis of hatred on Twitter has been noticed, 
discussed, acknowledged, and quantified [2]. A com-
mon notion prevails, stating that Twitter accounts for 
most hatred in the comments section. Instagram has 
been to-date considered a safe space for content and 
its creators. However, the story has changed over the 
years. Numerous content creators and journalists have 
called out Instagram in recent times to become a har-
bor for trolls, with very little attention paid to this side 
of the social networking app. Creators like Kusha Ka-
pila, Srishti Dixit, Dolly Singh, Rohan Joshi, and many 
others have come public with the concept of trolling 
on Instagram via their accounts, directly dealing with 
the audience and giving them a real-time narrative as 
well as experience of the same. In the 2018 article pub-
lished in The Hindu titled ‘Mental Health: The dark 
side of going viral’ (Mohan, 2018), content creators 
come out and speak publicly about the anxiety-induc-
ing ordeals of working on social media platforms. Ku-



494 | Cardiometry | Issue 25. December 2022

sha Kapila called out for safe space on Instagram after 
another content creator made a roast video on her, re-
sulting in an army of trolls throwing hate comments 
at Kusha. She explained to the audience that creators’ 
mental health gets negatively affected due to trolling 
and should never be taken for granted [3]. 

The study examines how Instagram serves as a 
platform for hatred and harassment for content cre-
ators, especially women creators - blatantly displaying 
patriarchy and misogyny under the garb of freedom of 
speech. The mental health implications due to trolling 
and hatred are also explored.

Literature Review
The advent of social media and online interactions 

has made it more than easy for people to voice their 
opinions on various topics. The user interactive char-
acteristic that came with Web 2.0 has led to historic 
socio-cultural reforms on myriad levels. On the one 
hand, it has led to social movements like the Jasmine 
revolution (CabréOlivé, 2017), the #MeToo move-
ment, or the recent example of the ‘Black Lives Matter 
movement. Social media has played a massive role in 
raising awareness and channeling public outrage into 
some constructive changes [5]. 

On the other hand, the power of social media is of-
ten used to generate hate. Hate speech has grown expo-
nentially and in every direction possible, with harmful 
and severe effects (Mathew, 2019). Similar traits and 
patterns were found in different countries, including 
the growing vigilante attacks in India, the anti-Mus-
lim rhetoric in New Zealand, the United States racist 
attacks, the Rohingya genocide in Myanmar, and nu-
merous other incidents that show how social media is 
used to catalyze hate. (Laub, 2019) As it is popularly 
known, hate speech is used as a tool of harassment for 
an individual or a group [6]. (Mathew, 2019)

What is Online Harassment?
Internet trolling is one of the fastest spreading piec-

es of computer jargon of the 21st century [7]. The term 
has helped build the careers of politicians in search of 
causes to fight and mass media organizations looking 
for a means to create a moral panic that provides both 
entertainment and interest to their audiences. (Bishop, 
2014) The term cyberbullying or trolling is defined as 
“an aggressive, intentional act carried out by a group or 
individual, using electronic forms of contact, repeatedly 
and overtime against a victim who cannot easily defend 

him or herself.” (Selkie, 2015) The trolling messages 
are intended to be provocative, offensive, or menacing 
[8]. (Mojica, 2017) Duggan (2017) states that harass-
ment is now a “feature” of many Americans’ online 
lives. With a sample size of 4,248 American adults, the 
study observed that around 41% of the batch was sub-
jected to online harassment more than once, and 60% 
claimed to have witnessed the online harassment be-
ing subjected to others. Depression and anxiety have a 
linear association with social media irrespective of the 
amount of time spent online. (Lin, 2016) Even passive 
scrolling through social networking sites has an anx-
iety-inducing effect that generates negative emotions, 
as per the American Psychologists Association [9]. 

Ahmed Waqas (2019) suggests different forms of 
trolling that usually takes place, as shows in Table 1.

Table 1
Different Forms of Trolling
Online hate Forms of hateful expressions 

disseminated on the Internet, 
typically targeting a specific group 
or individual

Online hate speech As above, but fulfilling the legal 
definition of hate speech (that 
may vary by country)

Online toxicity Social media commenting is likely 
to reduce an individual’s desire to 
participate in discussions due to 
fear of being ridiculed.

Online abusive language Use of slurs and vocabulary that is 
offensive to other Internet users

Cyberbullying Systematically attacking a person 
or people via electronic channels, 
e.g., name-calling, discrediting, 
shaming

Online harassment Predatory and oppressive behav-
ior on the Internet; e.g., sending 
sexual messages to non-consent-
ing individuals

Online firestorms Inflammatory forms of online 
discussions («fighting») usually 
taking place in discussion forums 
between rivaling groups

The curious case of content creators 
and trolling

The penetration of the Internet into the deepest 
corners has opened up new opportunities for content 
creators [10]. An active 3.81 billion social media pop-
ulation (Clement, 2020) has created a sudden increase 
in the need for content – to be entertained, consumed, 
or debated. The work ethic of a content creator makes 
it necessary for an online presence to grow [11]. Ins-
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tagram has taken over as one of the most prominent 
social networking sites globally, with one billion active 
users a month and about 3.7 million influencers/con-
tent creators in 2019. (Clement, 2020)

An online presence also comes with the burden of 
being subjected to the world of hatred and love simul-
taneously [12]. Computer-Mediated Communication 
(CMC) has its demerits – one prominent one being 
anonymity. The dynamics of verbal communication 
cannot be replicated when communicating online and 
thus the difference is at times benefitting as well as 
harmful (Tomaiuolo et al., 2020)

Gender, Trolling and everything in between
Gender has a remarkable role to play in the business 

of trolling. In a study conducted, the trolls were found to 
have countered a statement or an argument by a woman 
with a remark on her personal life (Adams, 2018). In a 
recent study on female politicians in India, each wom-
an politician received 113 problematic or abusive tweets 
every day in the 2019 General elections. (Busters, 2019) 
The women politicians from minority communities 
were disproportionately targeted. Muslim women politi-
cians received 94.1% more ethnic or religious slurs than 
women from other religions. Women politicians who are 
Scheduled Castes, Scheduled Tribes, and Other Back-
wards Classes received 59% more caste-based abuse than 
women from General castes. (Busters, 2019)

In a 2016 research on abusive comments on its ar-
ticles, the Guardian showed that the top eight most 
abused journalists had women on the list. In contrast, 
the list of least abused journalists was filled with all 
cis–white men. (Gardiner, 2016) The nature of abuse 
is systematic. Women and LGBTQ groups experience 
more sexualized and derogatory abuse, with men 
much more likely to be the perpetrators of this abuse. 
(Fileborn, 2018) Straight men, however, receive the 
abuse that does not implicate any brutal sexual or rac-
ist analogy attached to them [13]. (Powell, 2015)

Journalists or online content creators are more 
prone to such hate owing to their profession. Maria 
Ressa, a former CNN war correspondent and the news 
organization founder, Rappler, spoke about how hate-
ful comments, hashtags, and threats have been sent 
her way to malign her work [14]. (Kilman, 2017) A 
survey by the International Women’s Media Founda-
tion claims that around 30% of women rethink their 
profession. More than 60% have voiced their struggles 
with online harassment. The survey also states that 

39% of women have faced online abuse on their per-
sonal social media profiles, with the numbers rising 
every single day [15]. (Kilman, 2017)

The Mental health conversation
With so much hate floating around, it is bound to af-

fect. It has a psychological and physical impact on the 
receiver, making them think twice about their career, life, 
and ethics. 37% of women journalists ended up blam-
ing themselves for the hate they received, while 35% dis-
tanced themselves from the world [16]. (Ferrier, 2018) 
In the book ‘Backgrounds, Experiences, and Responses 
to Online Hate Speech: A Comparative Cross-Country 
Analysis,’ a survey was conducted to analyze young in-
dividuals’ responses concerning online hate. Four major 
patterns were found – Ignore, Block the troll, Report the 
troll, Counteract comment, or discussion. In all of the 
above studies, most of the trolling respondents stated 
that the trolling did leave them disheartened and hope-
less [17]. (Jubany&Roiha, 2015)

Online abuse paves the way for mental distress, 
emotional instability, and lack of confidence. (Duggan, 
2017) The online content creators have been trans-
formed into icons, voices of the distressed, and for the 
lack of a better word. The celebrity culture that is being 
pushed towards them, along with the fact that many of 
them identify as part of the culture, has taken a toll 
on both ends of the mental health spectrum. With the 
stigma and ignorance attached to mental health, the 
suffering is restricted to oneself [18]. (Waqas, 2019)

While the undisguised gender-based trolling on 
some social media platforms in India like Twitter 
(Busters, 2019) has been discussed, analyzed, and re-
ported – the trolling on Instagram, especially of the 
content creators bread and butter rely on the platform, 
is yet an untouched topic. In addition to the same, 
the conversation surrounding mental health is almost 
negligible in the country (The Live Love Laugh Foun-
dation, 2018). In numerous instances, online con-
tent creators, including journalists, have voiced their 
opinions on the effects of trolling on mental health. 
(Mohan, 2018) The dark side of going viral is an open 
secret, and the research aims to shed light on the same, 
keeping in mind the adverse effects on the content cre-
ators due to the trolling [19]. 

Theoretical Framework
The framework of Feminist Critical Discourse 

Analysis (FCDA) paves the way for understanding the 
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dynamics between power and gender, taking into ac-
count the ideological standing. The FCDA describes 
how gender ideology and asymmetric power relations 
in discourse are assuming more subtle forms in the 
contemporary period, albeit in different degrees and 
ways in different communities [20]. (Lazar, 2007, pp. 
139-154) The gendered social order discourse as char-
acterized by the FCDA in the workings and distribu-
tion of power and ideology provides a baseline for rich 
and nuanced analysis and understanding in the mat-
ters of women’s societal treatment. In communication, 
the theory comes handy in understanding patriarchy 
as a complex ideological system exposing shrewd so-
cial assumptions and hegemonic gendered power re-
lations, which highly influences how communication 
and interactions are produced, perpetuated, negotiat-
ed, and challenged. (Lazar, 2007) Applying qualitative 
conventional content analysis (Shannon, 2005) using 
the principles of FDCA lays down a nuanced and suit-
able approach to understand and analyze the interac-
tions between the content creator and the trolls [21]. 

Approaching the online abuse with the concept of 
victim vulnerability (Rego, 2018) first cited by (Fitz-
gerald et al., 1997) wherein the attacks on the public 
platform focus on the personalizedgendered and sex-
ual aspects. Such comments used under the garb of 
freedom of expression often forget to shed any dignity 
on the person being trolled mercilessly [22]. 

Understanding misogyny and patriarchy have be-
come relatively easier owing to the blatant and open-
ly suggestive ways in which they are available on social 
media. The comments section of famous personalities 
is filled with hate comments with trolls picking on every 
single thing in their lives, comprising their age, gender, 
caste, occupation, body type, body shape, political incli-
nation, and what now [23]. The trolls do not even spare 
the people when they speak out on their mental health 
problems, calling them ‘fake,’ ‘attention seekers’ – attach-
ing numerous other derogatory adjectives aimed at pok-
ing fun of the creator’s vulnerable social media. However, 
like almost every human behavior, even trolling has pat-
terns – the findings of the patterns in the relation between 
social media and assaults (Laub, 2019) provide a base for 
understanding the trolls’ behavioral patterns [24]. 

Research Questions: 
In the light of the above-reviewed literature and the 

aim of this study, the paper asks the following research 
questions:

1. Does the trolling that online content creators are 
subjected to on Instagram in India amount to online 
sexual harassment or misogyny?

2. What is the impact of trolling on the mental 
health of online content creators in India?

Methodology
The study uses two methods - content analysis and 

in-depth interviews to answer the above-mentioned 
research questions. 

Sampling: The research examines the Instagram 
posts of twenty online content creators, who work 
with different media organizations and independently 
and have a combined reach of around 4 million follow-
ers on the social media platform. The sample (N=20) 
included 10 participants identified as male, while 9 
participants identified as female and one participant 
identified as a transgender woman. 

Snowball and convenient sampling in a non-prob-
ability format used the sampling method for its align-
ment with the research and its objectives.

Three to five Instagram posts of each online con-
tent creator between January 2019 and August 2020 
were randomly selected. The comments section was 
analyzed. All of the data collected from the Insta-
gram posts of the content creators were in the public 
domain and opened for the people to see. The data 
collected from the comments section was coded and 
categorized into five categories [25]. 

Coding and Categorization
A distinction line was drawn between hating the 

content of the creator and online harassment. The 
former was an opinion on the content put made by 
the content creator, while the other related to abuse 
on the online platform [26]. The former criticizes the 
creator’s content and trolls them based on the same. 
Simultaneously, the latter hates the creator themselves, 
abusing them in a personal and demeaning way. 

A total of nine hundred comments were collected 
for the research after analyzing the Instagram feed of 
the 20 content creators and based on the abuse and 
sexual connotations; the data was filtered to fulfill the 
objectives of the research. Each creator and their In-
stagram comments contributed to around fifty com-
ments, and the coding was done accordingly [27]. 

The data is coded into five categories, adopt-
ing four from the research on online harassment on 
Twitter (Rego, 2018), with a new category focused on 
comments related to the content or professional work 
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of the content creator [28]. The trolls have recently 
started targeting men with sexuality-based comments, 
with the mindset of questioning the creator’s mascu-
linity. With this in mind, the first category in the code 
has an addition of ‘queerphobic’ comments that were 
not present in Rego’s earlier research (2018). Follow-
ing are the categories: 
1. Sexual/Queerphobic Abuses: These are misogynis-

tic and use words signifying sexual or vulgar con-
tent like a hoe and bloody bitch.

2. Name Calling: Labelling women with names and 
titles meant to denigrate them either sarcastically 
or directly. For example, libtards and presstitutes 
(portmanteaux for liberal + retards and press + 
prostitutes, respectively)

3. Condescending Terms: These terms evince inti-
macy towards the victims by patronizing them, by 
using endearing terms such as baby, sweetheart. 
These also include degrading comments on bodily 
features and personal attacks on clothing or per-
sonal style.

4. Belittling Language: Employing language that de-
nies the victims their due and underestimates their 
abilities and achievements, e.g., tagging someone 
as somebody’s wife or daughter. The worth of the 
person is questioned, and derogatory words are 
used to quash the same [29]. 

5. Abuse of the profession: Using foul language to 
mock the content creator/journalist’s profession, 
e.g., learn to do your job, go home and cook, etc.

Analysis

Analyzing the trolling
Analysis of the comments sections of Instagram con-

tent creators showed varying patterns and results [30]. 
The male content creators had trolls targeting their work, 
political ideology, or questions were raised on their sex-
uality. However, the female counterparts had to face 
trolling for almost everything – their body type, shape, 
accessories they chose to wear, the food they eat, and al-
most everything in between, including their existence it-
self. Interestingly, the questions raised on the sexuality of 
the male content creators too had underlying patriarchy 
attached to it stating the stereotypes that the society has 
attached to genders like the usage of words like Gay, Be-
hen, and Chakka to denote their inclination towards the 
feminine side of gender - thereby making them inferior 
to cisgender straight men.

The various ways of online trolling, as displayed 
above in Table 1, were present in the analyzed com-
ments [31]. The content creators are systematically 
attacked, discredited, and shamed, along with facing 
predatory and oppressive behavior – all amounting 
to harassment. The trolling patterns suggest a defin-
itive difference between the trolling of male and fe-
male content creators. Professional or content-related 
abuses are higher for men. In comparison, women 
see more abuses on the other four verticals, especially 
the condescending and sexual/queerphobic abuses as 
shows in Table 2.

Table 2
Sexual/Queerphobic Abuses Faced By Women
Participants Number of Comments in each category

Sexual/
Queer-
phobic 
Abuses

Name 
Calling

Conde-
scending 

Terms

Belittling 
Lan-

guage

Abuse 
on pro-
fession

Male 59 10 126 94 162
Female 
(including 
Transwom-
an)

46 20 191 147 37

The Figure 1 represents the overall classification of 
trolling comments into the categories. Figure 2 sug-
gests that the male-bashing on Instagram is inclined 
towards the profession or content that the content cre-
ator produces. Less than 20 trolling comments came 
out of a sexual nature, vocally signifying assault. How-
ever, in the case of women, the language and trolling 
were sexual and on a much graphic and definitive 
level, if only the condescending vertical is taken into 
consideration.

Figure 1: A combined analysis of the troll comments for all con-
tent creators
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Figure 2: The Trolling analysis for Male participants

The data states that men received the highest num-
ber of abuses in ‘Abuse on Profession’ with a share of 
35.9%. In contrast, in the same category, women re-
ceived the second-lowest abuses with 8.4%. Conde-
scending terms took the highest share of abuse for 
the women with 43.4% share while for men it was the 
second-lowest with a share of 27.9. Name-calling was 
the lowest for both genders, with 2.2% and 4.5% in 
the male and female trolling shares, Table 3 shows the 
Abuses against Men. Table 4 shows the Abuses against 
Women, Figure 3 shows the Trolling Analysis for a fe-
male participant.

Discussion
The data draws attention to the abuses received by 

both genders. A closer look into the data brings out an 
underlying patriarchal mindset in the troll patterns, 
using foul and vile languages and tones, even in troll-
ing male content creators. 

Figure 3: Trolling Analysis for a female participant

Name Calling: The code sheet defines Name-call-
ing as labeling people with names and titles to deni-
grate them. Men have received trolling with most be-
ing slang with Liberandu, Bhadva taking the top spot.
Bhadva, a slang that translates to a pimp while liberan-
du is a portmanteau for liberal andgandu – with the 
latter being a commonly used slang against men that 
roughly translates to someone who has sexual inter-
course via the anus. The term Gandu draws a clear 
distinction between the penetrator and the receiver 
during the intercourse, with the term finding associ-
ations with the latter.

On the other hand, women received trolling in this 
category at a larger rate – but the gravity was more in-
clined towards a sexual connotation. Kali Suarni and 
Presstitute were some of the most common troll com-
ments in this category. Presstitute is a portmanteau 
for press and prostitutes, commonly used to discredit 
journalists’ work, especially women, referring to them 

Table 3
Abuses against Men

Code Abuses
Sexual/Queerphobic Abuses Hat madarchoddhijda, Didi ne popat Kardiya, अबेबसकरसतरंगीरेनबोबनवाएगाक्या?,chakke, Meethe 

ho kya be?
Name Calling Bhaglavdya, low breed pll
Condescending Terms How devastated you look, Chalbc, upar 2-liter palatkefawde use nikalnapadega
Belittling Language 0 IQ wala influencer, burnol ka, Ye mainekyadekhliya? Ha Malum Hai
Abuse on profession rupaykaat overacting ka, mein depression meinchalagayateri videos dekhe, sadiyal, shit content

Table 4
Abuses against Women

Code Abuses
Sexual/Queerphobic Abuses Yeh koi tohrandihaibc, fuckit up tranny trash, god your mouth is so big hole, Didi ap lesbian ho kya?
Name Calling Bhenkiloda, Kali suarni, Abe Chutiyaaurat
Condescending Terms Teri maa ki, aankho ka rape mat karlogiki, lawdaahaikyaaterepaas...???
Belittling Language You do not have any self-respect, ab ismebhihagoge, Kaunsenashekartihai? 
Abuse on profession You all out there urself r such lame, dumb jokes, what a fake show, Dont be a hypocrite, 
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as prostitutes who sell the ethics of journalism/press 
for money.

Assigning labels regarding their bodies, sexuality, 
personal relationships, political stands are the major 
spots for the trolls to venture. Closely observing the 
comments, men are trolled via the women in their 
lives or displaying an ounce of femininity. The trolling 
of men is centered around women or homosexuality. 
Women are thrashed via words of sexual exploitation 
when applied to the definitions of Table 1 (Waqas, 
2019).

Sexual/Queerphobic: Men seem to have received 
more comments in this section when compared with 
female participants when it comes to queerphobic 
comments. Women hardly received any comments in 
this section, showcasing an interesting pattern of the 
male gaze that sees femininity as the weaker vertical 
in humans. As per the comments, women could easily 
pass as a queer individual till she fulfills the male gaze’s 
ideals – men, however, are not spared for showing vul-
nerability or any feminine characteristic is seen as a 
taboo. Trinetra had almost all of her comments falling 
in this category, displaying the queerphobia prevalent 
in the country. Men received queerphobic comments 
on posts that showed their vulnerability or called out 
toxic masculinity.

When it comes to sexual comments, Randi bags the 
top comment for women and Madarchod, Bhenchod 
for men. The same story repeats here as well – men are 
trolled concerning the women in their lives, referring 
to how the women’s exploitation will affect the man’s 
image in society. For women, Randi’s usage to express 
disagreement with opinions has become a common 
norm – call women out for being sexually active in any 
respect, and that becomes slang. It shows the amount 
of inbuilt patriarchy that lies within the society.

Condescending Terms: This category saw the 
highest amount of comments for participants from 
both genders. Patronizing the participants is a tactic 
of the troll to derogate the content creators. Men re-
ceived comments bakchodiidekho, Hatt BC, Baap ko 
mat sikha. In contrast, women received aankho ka 
rape mat karlogiki, lawdaahaikya there paas...???, Nan-
gi hoke bc, chutiya feminist. The comments for men re-
volved around their content, and trolls fixated on the 
quality of the content made. Baap ko mat bata/sikha 
was one of the most common comments. A deeper 
background analysis on the sentence translates the 
same to the hierarchical stature of men and women 

in society, where the father is the stakeholder, while 
women are secondary or helpers.

Women were targeted for their content via the 
looks, their stand on certain issues, their dressing 
sense, and other personal characteristics that have 
nothing to do with the content. A differentiation is ob-
served in the trolling pattern here wherein the content 
becomes a subject for the men for trolls. At the same 
time, the women still have trolling at a personal level.

Belittling Language: Another category receiving a 
substantial amount of comments, denying people their 
due, and underestimating their achievements have tak-
en over social media, which is the one category that 
does not show two different types of trolling for men 
and women, and the trolling is based on the content of 
the creator Women received comments like You do not 
have any self-respect? Kaunsenashekartihai? Kuchbhi-
bakchodi while men received comments such as 0 IQ 
wala influencer, burnol ka, Ye mainekyadekhliya?

Abuse on the profession: Women received the 
lowest trolling in this category while men received the 
highest. One conclusion derived from this data is that 
women are more acceptable as online content creators 
than others, as professional abuse is the lowest. An-
other perspective is that misogyny plays a vital role as 
women’s content caters to the male gaze. Women are 
not seen as professionals but as objects by trolls, hence 
the lack of abuse on the professional front.

Men were specifically targeted here with comments 
like rupaykaat overacting ka, mein depression meincha-
lagayateri videos dekhke, sadiyal, shit content. To find 
flaws or criticize, one has to analyze the content place 
before – that is something that the trolls do for male 
content creators. Few women received comments like 
a fake show, do not be a hypocrite, Chaloapko unfollow 
kiyajaye. The comments align with the ones that men 
receive; however, the number is drastically low.

Peeking into the impact of mental health
With the blueprint of the hate received by the con-

tent creators in India concerning gender, the research-
ers held in-depth interviews with these content cre-
ators. A woman exclaims, “I think it is assumed that 
when you are a public figure, your life is up for being 
discussed. When you are a female public figure, it is 
assumed that your gender is part of that discussion. 
They also assume that sharing our lives on social me-
dia means that all parts of it are open to dissection by 
people around you. The trolling is more about who 
they are before the trollers start talking about their 
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bodies with men. With women, the attack is straight-
up about your body. It is either about how unattractive 
or “un-fuckable” you are, or it is about how they would 
like to violate your bodies as much as possible.

A male respondent stated that anyone with an 
opinion is attacked. “Trolling is very toxic because 
it is synchronized and organized in India – be it 
political, misogynistic, or sexist hate. It creates an 
overwhelming feeling for the creator by the trolls. 
Community guidelines on Instagram do not work 
in favor of the content creators, and for women, it is 
psychological trolling”. He also mentioned that this 
systematic trolling leaves a deep imprint behind, and 
hardly any content creator today is in a good state of 
mental being.

A woman respondent working as a digital journal-
ist says, “the Mute or Block button are the only friends 
that women content creators have on such platforms, 
and shunning the troll out is the one way for some 
peace of mind.” She adds that criticism is welcome; the 
same is needed in a democracy – but the line should 
never be crossed. Comments like baalzyadalehrarahi-
hai – this is not a criticism – this is the sexual frustra-
tion of the troll, and the journalists/content creators 
are subjected to the same”. She further stated that due 
to the extremely sad state of a trolling culture in India, 
the filters are put up on the creators’ personal life.

Another male respondent echoes the gender bias 
trolling, stating that women are perceived as easy tar-
gets. Every abusive slur is made out of vulnerabilities, 
say, character, threats like sexual abuse, rape even, and 
the trolls do not even think twice before blabbering 
hate. His mental health has been affected by trolling 
since the past eight years of producing content, but he 
has worked his way through it with time. His one-liner 
regarding dealing with trolls was “ignorance is bliss.”

Another respondent added that the trolls today 
are unafraid of consequences. “It is not about civil 
discourse, or I beg to differ anymore – it is about you 
are an idiot, and you do not know what you are talking 
about, so Fuck you! People have been reduced to an 
opinion that they have which is gravely affecting the 
mental health of creators in India”. Most women con-
tent creators mentioned that the method they adopted 
to preserve their mental health was – not to engage 
with the trolls. One stated, “I avoid looking at the 
comments section of my stories when I go online. One 
thing about trolls is that all their power lies in their 
facelessness and that they can hide behind a computer 

screen. I try to avoid them, and even if I encounter 
trolls, I do not take them seriously.”

Conclusion
With a focus on Instagram, the research paper 

adds to the existing knowledge on hate speech against 
women in India and how social media platforms have 
become a tool to silence women or any individual or 
group with a minoritarian view (Laub, 2019). Patterns 
of trolling that women are subjected to have obvious 
sexual and patriarchal undertones. It was also noted 
that if the views of the content creator are different 
from the current hegemonic socio-political views, 
trolling is much more severe. The lack of much cen-
soring on Instagram has aided this trolling. The con-
tent creators report an impact on their mental health 
to varying degrees. Our work speaks to the global 
feminist revolution, where the struggles of the most 
vulnerable are often invisible, erased, misunderstood, 
and ignored by core structures such as the courts, po-
lice, and media – reiterating the infrastructure cannot 
be read solely by its architecture and content config-
uration. Rather, it must be seen by the social patterns 
in usage that are mediated by social institutions based 
on hegemony, colonization, caste, class, ethnicity, and 
gender differences.
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